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Executive Summary

The website and visual identity of VIVALDI project have been developed and designed by the WP7-
“Communication and Dissemination” leader in cooperation with the project coordinator and the designated
graphic agency. The aim of the website and visual identity is to support the effective uptake of the project’s
outcome by the targeted stakeholders.

The deliverable consists in the creation of the following communication tools and material:
* The visual identity, which includes the project logo and templates for presentation and reporting.

The visual identity will make the project and its outcomes recognisable by the targeted stakeholders and
offer the consortium effective material to present and report the work done in each WP.

* The project's website, which is designed following VIVALDI visual identity and in conformity with the General
Data Protection Rules.

The website is the primary online communication channel and interface towards different target audiences.
Through the website, the project's general and specialized information will be stored, updated and
permanently accessible to the interested parties and stakeholders. It will contain information about the
project, along with its progress, results, and impacts as they are obtained.

Throughout the entire project, the visual communication tools and channels will be expanded and kept up to
date. Together with the designated graphic agency, it will be given great attention to the website optimisation
in the search engine (SEO) and the search engine results pages (SERPS), ensuring VIVALDI website visibility and
focus in targeting the defined audiences.

The website's effectiveness will also be regularly monitored thanks to the KPIs defined in the Grant Agreement.

D7.3 VIVALDI's website and visual identity - www.vivaldi-h2020.eu 1



Table of Contents

1. VIVALDI'S ViSUQl IdENTILY ....cueeiiieiiieiiiieiiieiiietisetisesnssaessessessssssssssssssssssssssssssssssssssnns 3
1.1, VIVALDI'S IOB0 c.uitiiiiiriiieiisieieit sttt sttt st ettt es st et es st et et s bt e st st et e st st e b e st s b ensesesb e beseeb e senesbenseneebenbansesenseneesensan 3
1.2, VIVALDI'S TEMIPIALES ...ttt ettt sttt ettt ettt ettt s st b e st b bbb s e st sb b e st e b e b enesb e b eneebe b entsbeaseneeseanen 5
2. VIVALDI'S WEBSITE ....ccoeeeiieeeiieiiineiniteienecnntetssaetssssesssssessssesssssesssssssssssssssssssssssssssssseses 8
N I 0T g 1T oF= =4 < TS U USRS USRPSRPRPN 9
2.2, ADOUL TNE PrOJECE PAEE «.euveveviieuiriiieiiritteitst ettt ettt ettt b bt e bbbt e e bt s b et e st e b et e st e b et eseebeeeneebenaeneebenes 11
2.3, CONSOITIUM ..ottt ettt ettt ettt b e bt s et b R e e bt R e e st R e e e st e b e e e st s e e st e ne e e seere e meerenes 12
2.4, INEBWS ..ottt b e bbb 13
250 BEVENES oo b e s s e b s e s b r e b sa e bt 14
2.6, RESOUICES ..viiiiiiiiiiitiiit bbb bbb bbb bbb bbb bbb s bbb bbb bbb b 14
2.7, CONTACE .ottt bbb bbb b e bbb 16
2.8, PrIVACY POLICY cveuteiiriiietirieieistsie ettt ettt sttt et s b e b et e s b et e b et e e e s e s b e st e st e be st e be e b et e ne e b et e et e e eneebenes 17
2.9, COOKIE POIICY wuviueeuiriiieiirteieitet ettt ettt ettt ettt et b bbbt b b et e bt b e st e bt b e e e st s b et ebe e b et e st e b et et e b et eneebenseneebenes 19
2.10. Website's MONItOriNg AN KPIS .......cuvirieiririeirinieistsietsesie sttt ettt sbe e e e sbeste e sbessesesbenseneesenes 22
T Y 4] 4 =) =T 23
3.1, ANNEX T: Brand GUIAEINES ......cvvuiieiriiieeete sttt bbbttt b et b et e b et b e e b s 23

D7.3 VIVALDI's website and visual identity - www.vivaldi-h2020.eu 2



Slurns COz emissions into sustainable bioproducts

1. VIVALDI's visual identity

The VIVALDI project visual identity has been designed and developed by CO, Value Europe, the WP7 leader in
cooperation with the graphic agency Morris&Chapman and the VIVALDI consortium.

The visual identity includes the logo and the templates.

1.1. VIVALDI's logo

The logo is the main graphic identifier and cornerstone of VIVALDI visual identity. The VIVALDI project logo is
composed by:
* a graphic shape symbolising a molecule of CO, and its versatility.

 the name of the project “VIVALDI" on top of the graphic element.

¢ the explicatory tag line “Turns CO; emissions into sustainable bioproducts” underneath the title.

The logo has been realised in different formats (JPEG, PNG and VECTOR) and colours to fit various types of
communication material and tools:

* Aversion in colours.

vivaldi

durns CO2 emissions into sustainable bioproducts
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* Aversion in white.

* Aversion in black.

The brand guidelines, which guide the consortium to create future material that is “on brand” and in line with
the new identity, complete the logo material delivered on M.2.

The style guide contains the following elements:

¢ Logo guidelines: rules on the proper use of the logo, reversed version, colour use, use in different media,
minimum size, exclusion areas etc.

¢ Colour palettes: design of primary and secondary colour palettes.
+ Typography: typography selection, rules on use of typography in different media.
* Photography and illustration: choice of photography, illustration styles, etc.

The brand guidelines can be found in Annex 1.
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1.2. VIVALDI's templates

The VIVALDI project templates ensure the consistency of the various documents that will be produced by the
consortium. The Microsoft (MS) Office templates include all the necessary style sheets to ensure ease of use

and correct use of fonts and colours defined in the brand identity.

The set of templates, delivered on M.3, include:

* An MS Word template for meeting minutes.

MEETING MINUTES
Brussels, 05 March 2022

1. Title goes here (Heading level 1) - lorem ips 18 pt

Bodytext -Open Sans

sitque net

www.URLeu

e

1.2.1. Title level 3 - Lorem Ipsum dolorem
Bodytext -Opensans

sitque net
imusam.

1. Numbering it - loui

2. Numbering st - qui consanis &cum nulpa pozae.

3. Numbering fist - lqui consen's etum nulpa posae.

1.2.1.1.Titke level 4-10 pt
8Bodytext -OpenSans

sitque net

110

- Bulletpointievel 110 pt - lqui consenis ecum nuipa posae.

1.2.2. Title level 3 - Lorem Ipsum dolorem 12 pt
Body text -Open Sans

sitque nec
imusam.

Chart Title
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* An MS Word template for press releases.

PRESS RELEASE
1132, itk level 410 ¢
‘Body text - Open Sans.
sit que nex.
Date. DD Month YVYY imusam®.
Contact person Lorem psum s kv
Company. Lorem Ipsum . 1
‘Mobile number 00K - Bullet point level 1 - 10 pt - Iqui consen's etum nuipa posae.
Email address oremiprumoremun
Table 1. Table i Management
1.Title goes here quia di quiat ut untiusapel ilibus PR LS
nonecte por sinti eni illaborem sed ut qui ium apis bid )
(Heading level 1)- 18 pt it _ Updacad bles,
vi Report created by XXPERSON, approved by XXPERSON.
Introduction text 12 pt - Tium que consenist aut labori cus re, sentemos volutaqui
reperspeles suscium et verfero dit labor alicaectem e, sit que net, nimpori adiorem.
Um quae dolum ea es etii . Etad ulpa de i g junt ali
la Simagnietur seque volupta ssuntius.
1.1. Title level 2 - Lorem ipsum 14 pt
Body text
imzam
~ Bullet point - level 1 - 3.5 pe - Derite am unt quistam
- Bulkt poincevel2
‘www.URLeu 1 ‘www.URLeu 4

* An MS Word template for reports and deliverables.

CONFIDENTIAL

Date: ..
[Author name]
Reviewed by: [Name]
Approved by: [Name]
Version: ..

1.3. Title level 2 - Lorem Ipsum 14 pt

Bocy texz - Open Sans - Body text .5 pt- Tum
‘que consenst auz labori cus re, sentemas

on canzec atpitmuse zuntit)

TITLE OF THE By
REPORT LOREM -

IPSUM DOLOREM et
30PT: o .

i
SUBTITLE 18PT LOREM IPSUM pre
ORIA DIPSUME
wiaer amage <vade semw
The VIVALDI project has received funding from the European Union's Horizon
2020 research and innovation programme under grant agreement No 101000441 i apod et e .
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* An MS PowerPoint template for presentations.

Lorem ipsum - 30 pt - ella dolorum autem doloreium
Subtitle lorem ipsum - 22 pt - voluptae delluptatem si saped quationet

Body text 18pt - Iquis ut accus pa. CHART TITLE
* oty ar i pror WSeries 1 wSeries2 wSeries3
« First level bullet point - Lorem ipsum dolorem s et prorro quam s 3
st erspide bitatus cum <
B —————— 3
. o . .
[Presentation title 24pt aut acepeli dolluptati - Secpslentoutec o - o o b s comsd e " M
ol Lt %
quae lorem] S btepor 144 opys s b o s consed e ~ “ 2
[Subtitle lorem ipsum 16pt magnis qui ut endae lab lorem ipsum] ‘sad cos.e prorro quam et el
. mz;kvdbulmwmum ‘Optamus erspide bitatus cum erspide.
A B R —
recont  camoma  caresons
The i i izon 2020 research PUBLIC
and innovation programme under grant agreement No 101000441 ‘Tt of the presentation loce ipsum ans
Lorem ipsum - 30 pt - ella dolorum autem doloreium Lorem ipsum - 30 pt - ella dolorum autem doloreium

Subtitle lorem ipsum - 22 pt - voluptae delluptatem si saped quationet Subtitle lorem ipsum - 22 pt - voluptae delluptatem si saped quationet

Body text 18pt - Iquis ut accus pa. Body text 18pt - Iquis ut accus pa.
Lorem ispum y pt-lquis ut P y pt-ig P
- Body text 18pt - Iquis ut accus pa.

‘ prorro quam, h
auam, * = i

+ Firstlevel bulet point - Lorem ipsum dolorem eos et prorro
rSpice pitstus m

 Firstevel bullet point - Lorem ipsum dolorem eos et prorto quam
esterspide bicatss cum

* Sitem cestioro tiumquas magnimi ipsavolup aspldunt
cum prorro
* Sigem e atumauss ag 05 Yol i cum

e

+ Second evel bullet point 14pt- Optamus erspide bitatus cum us

consed ex e 05 cum o7 Quam et proro Quam 65 -

* Sl poi 15Oty e biauscum s consed e Torem o
ese wsmm rorTo quam.et prorro quam. . sems:lm\ bullet pm{nl":m D.Dwm{; E';g“ bitatus cum ius

« Second level bullet point 14pt - Optamus ersoide bitatus cum ius consed ex ex gsed eos et prorTo quam est erspide bitatus.

S5 o5 4 01T Guar et s DO - Second evel bt poin 14pt - Optamus rspide bitaws cumerspide
* gecondlsel bule pln 14t Ostamys st baws cum i bitatus cum.

BRas et bt gl - Optamys e b cum rpde

=istQr #2ndQU = 3dQu mAthQ - T v bl ot 120- Qs rsid Bl cum i by

Tt ofthe presentaton e psum s

it of thepesenttion e pm ns

Two MS Powerpoint templates for posters.

TITLE LOREM IPSUM DOLOREM 48PT:
Subtitie Open Sans30pt lorem ipsum Oria dipsume lignate

st slous ol cere o eped s e il mosta
nem venimusda quuntion porrr.

Lorerm Ipsum - 30 pt - ella dolorum autem Lorem Ipsum - 30 pt - ala dolorum autem

TITLE LOREM IPSUM DOLOREM 48PT:

30pt

quuntion porro coreptatur.

e SEEasmoTaTIT Me—

e sl L AR D

ot i,

S L B R ST U

ey _"-E‘zr::fﬁ‘«* f_;w:..m -

P -l
B el e e et s S s s S e
30PT - ELLA DOLORUM AUTEM
CONCLUSION -30 PT - ELLA DOLORUM AUTEM QUE LA ESEQUI DOLLORUM QUAM IPSUM -

N2 . s sl g Moo s e i< Naq b i s el e, e s sl
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2. VIVALDI's website

The VIVALDI project ‘website has been designed and developed by the WP7 leader in cooperation with the
graphic agency Morris&Chapman and the VIVALDI consortium from M.4 to M.6.

The website has been created following the visual identity, preserving a clear and coherent image of the
project. The website includes:

* A homepage.

+ Six webpages reachable through the navigation menu: about the project, consortium, news, events,
resources, contact.

¢ Four subsections under the tab resources: deliverables, press releases, publications, videos.
* The hyperlinks to reach VIVALDI project social media: LinkedIn, Twitter and YouTube.

¢ Clear indications on the EU funding received from the European Union’s Horizon 2020 research and
innovation programme.

* Quick and easy access to the webpage privacy and cookie policy, in compliance with the General Data
Protection Regulation (GDPR).

The current version of the website (as of the 22th of October 2021) is not yet the final version. Missing details,
content and infographics will be added to finalise the website in the coming days. The webpages seen in the
images reflect the current status.

m ABOUTTHEPROJECT CONSORTIUM NEWS EVENTS RESOURCES - CONTACT in ¥ @ £

VIVALDI TURNS CO,
EMISSIONS INTO SUSTAINABL
BIOPRODUCTS

VIVALDI project will develop an innovative, sustainable and cos!
efficient biotechnological solution to convert off-gas emission:
Bio-based Industries into CO,-based chemicals. In this way, tl
industry’s greenhouse gases emissions will not only be reduce
will be used as a novel feedstock, lowering the dependency on
fuels import and the exploitation of key resources such as ener.
material, freshwater and land.

FIND OUT MORE

The VIVALDI project has received funding from the European Union’s Horizon 2020
research and innovation programme, under grant agreement No 101000441

©VIVALDI 2021 - PRIVACY POLICY COOKIE POLICY CONTACT US

D7.3 VIVALDI's website and visual identity - www.vivaldi-h2020.eu 8



Ilurns COz emissions into sustainable bioproducts

2.1. Homepage

The VIVALDI project homepage includes all the main information and messages for the audience in a nutshell.
In a clear and accessible way, the target stakeholders can access from this page the relevant tabs, subsections
and hyperlinks.

The homepage is built as follow:

* A short message to describe the project and its objectives in a few words.

m ABOUTTHEPROJECT CONSORTIUM NEWS EVENTS RESOURCES v CONTACT in ¥ @ £

VIVALDI TURNS CO,
EMISSIONS INTO SUSTAINABL
BIOPRODUCTS

VIVALDI project will develop an innovative, sustainable and cos|
efficient biotechnological solution to convert off-gas emission:
Bio-based Industries into CO,-based chemicails. In this way, tl
industry’s greenhouse gases emissions will not only be reduc:
will be used as a novel feedstock, lowering the dependency on
fuels import and the exploitation of key resources such as ener:

material, freshwater and land.

FIND OUT MORE

* The project concept, illustrating through an infographic and a short text VIVALDI's concept and its different
phases in the industrial process.

PROJECT CONCEPT MILESTONE

VIVALDI project will develop an integrated solution to convert the CO, emissions of Bio-industries into VIVALDI project will upgr

4 added-value organic acids (lactic acid (LA), succinic acid (SA), itaconic acid (1A) and 3- Readiness Level (TRL) of th
hydroxypropionic), which can re-enter in the production process of biorefineries to enhance their technologies up to 5, bringin
sustainability, or become building blocks for novel biomaterials. experimental concept to be vali

industrially relevant environment.

Praesent semper accumsan
2021 B g
lacinia
2022 Test excerpt.
Tiam laciniq, ligula id tempus
imperdiet, lacus ex fermentum
2023 Iy :
libero, quis hendrerit leo quam
ut tortor
2024 Test excerpt.

’ 2025 Test excerpt 2025

ILUSTRATION | ANIMATION ILLUSTRATING THE CONCEPY,
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* The latest news published on the website. Each news in composed by the date, the tag that identifies the
news topic (“About the project” or “About partners”), the title, the excerpt of the article, and the hyperlink to
read the full news.

n Union has awarded 7M€ to the

t to transform the bio-based
new, more environmentally
petitive sector To reach climate

* The latest Twitter post published appears just after the news, showcasing the project’s activity on social
media and encouraging the website’s visitors to check the VIVALDI Twitter account too.

FROM TWITTER

Morbi id ligula feugiat, #volutpat quam at, tempor orci. Sed ut purus ultrices metus
volutpat vestibulum. Mauris eget pretium mi, blandit semper tellus. Praesent et
@blandit felis, sed facilisis mauris. Cras malesuada elit velit, in dapibus tellus cursus
in. Aliguam ac tellus id risus tempor gravida sit amet non magna.

FOLLOW US ON TWITTER

* The VIVALDI project’s expected impacts are illustrated by three icons and data in form of percentages and a
short text. Website visitors can access more information about those data by clicking on each icon. A small
extra text will appear just below the icons.
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h European climate targets.

FIND OUT MORE

* The form to subscribe to receive the biannual VIVALDI project's newsletter.

FOLLOW THE PROJECT PROGRESS

Subscribe to VIVALDI's biannual newsletter

First Name ‘ ‘ Last Name 1 ‘ Email

® Clicking on “Subscribe”, you give your consent for the treatment and storage of your data according to the Privacy Policy. Your data will be only used to
send you newsletters from VIVALDI project. You can unsubscribe at any time using the unsubscribe link integrated in the newsletter.

2.2. About the project page

This page provides to interested parties more detailed information about the project, its goals and the
technological developments of the VIVALDI project’s solutions.

* The project concept displayed on the homepage is reproduced on this page as well, but it presents here
more detailed information for each step of the project’s process.

(Picture to come)

* Aninfographic presents the technological development of the three proposed technological solutions, which
thanks to the VIVALDI project will progress from the experimental concept to be validated in an industrially
relevant environment.

(Picture to come)

D7.3 VIVALDI's website and visual identity - www.vivaldi-h2020.eu 11



" Turns CO2 emissions into sustainable bioproducts

* The VIVALDI project objectives are listed in an organised way, communicating to the target stakeholders
the vision of the project and the concrete goals that will be reached in the 48 months.

(Picture to come)

2.3. Consortium

The Consortium page provides key information on each VIVALDI project's partner. A small description and a
map provide an overview of the consortium composition and its geographical distribution.

ABOUT THEPROJECT CONSORTIUM NEWS EVENTS RESOURCES . CONTACT in ¥ © el

The success of the project will be ensured BN g from Blobased Industries (Sunfine AB, Domm ond
gra) and gy pers (VITO, UFZ, LEITAT, Processium,

by a multidisciplinary and international BETEIER, . 5. tonoma ce Barcskona, University of Natural

consortium led by the GENOCOV research Resources and Life Sciences - vienna, Luled University of Technology) to

end-user (Nutrition Sciences). Novamont will research how to use CO2
along its entire value-chain: from the capture of their CO2 emissions to the
Barcelona. conversion of it into new biochemicals. Tha teamis complemented by
three knowledge hubs: the sustoinability and circularity expert group (BETA
from Universitat de Vic), the gy ond i ation cor y (IStE)
and the Europ iation rep g the Carbon Capture and
Utilisation community in Europe (CO2 Value Europe).

group of Universitat Autonoma de

+ Map  Satellite

- (€= 3 =

3 9 S Ukraine

e 9 P—— aaid
9 o ™ Romania

Mats

Nateurs anan Mo dan 83347 Seskese 338 1234, Gaage, et Gusgr Nacerw, Ve Bine AT “wmedtiee
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Below the map, each partner is introduced through its logo, a short description of the organisation including
its area of expertise and the role in the consortium, the name and email address of the defined contact person
and the link to the organisation’s website.

ACONDICIONAMIENTO TARRASENSE
2 (LEITAT) is o private no profit RTO with more than 110 years of valuable experience in
ir LEITAT delivers tect ical i
- applied and d P 1t octivities in areas including cdvanced materials, advanced manufacturing,
LE'TET renewable energies, storage system, circular economy, sustainability and biotechnology. Within this project, LEITAT will
have an active role in

g jons that brings economic and competitive values through

managing lechnologies

ping Bi System (including selective membranes, reactor design, process
optimization and scaling-up) for energy-efficient and selective nutrient recovery from industrial Bio-based Industry
wastewaters streams from their final use in Pichia Pastoris fermentation. The organisation is also participating in the

Innovation Board and on clustering with similar projects.

& CONTACTDR.EDUARD BORRAS  VIEW WEBSITE »

AVANTIUM

Avantium is a pioneer in the ging i y of and i istry. Avantium is headquartered in

Amsterdam, with extensive R&D laboratories and three pilot plants in Oeleen and Dalfzi, the Netherlands. We are an

innovation-driven company i to ping and g igh tachnologies for the

production of chemicals from renewable sources and circular plastic materials used for o variety of consumer
avanuum products. Within this projact, ium is ing the task dedi tothe processing of the products

from the electrochemical CO2 tion, and gthening the ige on vemical process development.

& CONTACT DR. ANNEUE JONGERIUS  VIEW WEBSITE »

2.4. News

The news page gathers in chronological order all the news published by the VIVALDI consortium throughout
the project. Each news preview includes the date, a small tag identifying whether the news is about the VIVALDI
project or a relevant piece of news from a partner, the title, the news excerpt and the link to access the full

article.
m ABOUT THEPROJECT CONSORTIUM NEWS EVENTS RESOURCES . CONTACT in ¥ © »O

® AzouT MEPRORCT

A CHANGE OF TUNEFOR THE
CHEMICAL INDUSTRY: VIVALDI
TURNS CO2 EMISSIONS INTO
SUSTAINABLE BIO-PRODUCTS

1he European Union has awarded 7M€ to the
VIVALDI project to transform the bio-based
industry into a new, more environmentally
friandly and competitive sector To reach climate
targets, industr...

READ MORE

D7.3 VIVALDI's website and visual identity - www.vivaldi-h2020.eu 13



ITurns COz emissions into sustainable bioproducts

2.5. Events

The event page lists all the events that will be organised by the VIVALDI consortium as well as external events
related to the VIVALDI project’s key topics and technologies, which might be of interest to the website visitors.
Each event preview specifies the date, the location, a tag identifying whether the event is organised by the
VIVALDI consortium or by third parties, a short summary and the link to access the event's page.

Picture to come

Past events are accessible after the upcoming ones. The same information of the upcoming events is displayed
for the preview of the past ones. Such information is relevant for the consortium to keep track of the events
that have been organised.

Picture to come

2.6. Resources

The resources webpage gives visitors access to all the material published by the VIVALDI consortium
throughout the project. The subsection includes: deliverables, press releases, publications and videos.

¢ In the Deliverables section, it will be possible to find all the public deliverables developed by the VIVALDI
project. The deliverable will be published here once approved in the European project portal.

ABOUT THEPROJECT CONSORTIUM NEWS EVENTS RISOURCES CONTACT in ¥ © 0

DELIVERABLES

Sorry, there are no deliverables available yet.
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* The Press Releases section includes all the VIVALDI project press releases developed and published by the
WP7 leader in collaboration with the coordinator and the consortium.

m ABOUTTHEPROJECT CONSORTIUM NEWS EVENTS RESOURCES . CONTACT in v @ £
PRESS RELEASES

© Przs RTizASE

A CHANGE OF TUNE FOR THE
CHEMICAL INDUSTRY: VIVALDI
TURNS CO2 EMISSIONS INTO
SUSTAINABLE BIO-PRODUCTS

The P Union has 7M€ to the
VIVALDI project to transform the bio-based
industry into @ new, more environmentally
friendly and compaetitive sector To reach climate
torgets, industr...

READ MORE =+

* The Publications section gathers in one place the various publications that will be published by the VIVALDI
consortium during the 48 months.

ABOUT THEPROJECT CONSORTIUM NEWS EVENTS RESOURCES . CONTACT in ¥ @ £

PUBLICATIONS

Sorry, there areno publications available yet.
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* The Videos section give access to the informational, educational and explanatory videos that will be realised
by the VIVALDI consortium in order to promote the project, and communicate its concept and impact in a
simple and engaging way.

m ABOUTTHEPROJECT CONSORTIUM NEWS EVENTS RESOURCES -+ CONTACT in w 0O

Sorry, there are no video available yet.

2.7. Contact

The contact page allows the website visitors to easily reach the VIVALDI project coordinator and the WP7
leader.

mmmemmmmmvcmmhv.p

PROJECT COMMUNICATION AND
COORDINATOR DISSEMINATION OFFICER
Prof. Albert Guisasola Lara Tottolo

Albert Cuisagsola@uab.cot lara tottolo@co2value ey

Uni itat Auto de I CO2 Value Europe AISBL

Qc-1093 - Edifici Q - Escola dEnginyeria Avenue de Tervueren 188A

Campus de la UAB, 08193 Bellaterra, Spain 1150 Brussels, Belgium
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The webpage also offers the possibility for interested parties to ask questions or leave feedback in the
dedicated form.

SUBMIT YOUR FEEDBACK

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Proin looreet enim at lorem tempus congue.

R

2.8. Privacy policy

The VIVALDI project’s privacy policy can be easily found in the footnote.

IVALDI proj ived f h
VAL 20T rrvacy roer I coore Poucr Y oo The VIVALDI project has received funding from the European Union’s Horizon 2020

research and innovation programme, under grant agreement No 101000441

Effective November 2021. In an effort to maintain efficient service while respecting the privacy of those who
visit the VIVALDI Website http://www.vivaldi-h2020.eu and correspond electronically with the VIVALDI
consortium, the VIVALDI project complies with the privacy legislation and the General Data Protection
Regulation (GDPR).

The VIVALDI consortium is committed to keeping users’ e-mail addresses confidential. We do not sell, rent or
lease to third parties the emails of partners, events’ attendees or anyone else with whom we conduct business.

2.8.1. Information Collection and Use

The VIVALDI consortium collects personally identifiable information provided by the users, including, but not
limited to, users’' name, employer's name, address(es), telephone, e-mail address and banking information.
The VIVALDI consortium may use and store such information in order to:

* notify users of official VIVALDI project activities

* provide a product or service requested (e.g. newsletter)

D7.3 VIVALDI's website and visual identity - www.vivaldi-h2020.eu 17



Hurns COz emissions into sustainable bioproducts

* analyse, evaluate, and improve visitors needs and interests
* alert users of VIVALDI news, activities, events
* other legitimate and lawful business purposes

The VIVALDI consortium uses third parties to operate this website with whom it may disclose personally
identifiable information as needed for them to perform specific tasks under its instructions, subject to this
policy and the general applicable GDPR rules.

The VIVALDI consortium may disclose personally identifiable information to the proper authorities if it
becomes subject to a subpoena or court order, or if it is otherwise legally required to disclose such information.
The VIVALDI consortium also may use and disclose information about users to establish or exercise its legal
rights, to assert and defend against legal claims, or if it believes such disclosure is necessary to investigate,
prevent, or take other action regarding actual or suspected illegal or fraudulent activities or potential threats
to the physical safety or well-being of any person.

2.8.2. Registration and Order Forms

In order to enrol or register in a program; attend the VIVALDI project's events, meetings, or conferences; or
request products or services; users may be required to fill out a registration or order form and provide
personally identifiable information which the VIVALDI consortium will use to process users' registration or
order.

2.8.3. Links

There are links to other websites throughout the website. Please note that the VIVALDI consortium is not
responsible for the privacy policies of those other sites and hereby disclaims any liability or responsibility in
connection with such linked sites.

2.8.4. Updating Personal Information and Participation

You may contact the VIVALDI project as set forth below to update your personally identifiable information, opt-
in to, or opt-out of any service at any time. The VIVALDI consortium will provide opt-in and opt-out
opportunities as applicable to the service or product being offered.

2.8.5. Privacy Policy Updates

Should any changes be made to this privacy policy, the VIVALDI consortium will post them on this page with
appropriate explanation.

D7.3 VIVALDI's website and visual identity - www.vivaldi-h2020.eu 18



Jurns COz emissions into sustainable bioproducts

2.8.6. Acceptance of our Privacy Policy Terms

Using the VIVALDI project website indicates the user’s acceptance of its privacy policy. User's continued visits
to the VIVALDI website after changes are posted to this policy will signify your acceptance of those changes.

2.8.7. For further information

E-mail: lara.tottolo@co2value.eu.
Legislation: https://www.eugdpr.org/eugdpr.org.html

2.9. Cookie policy

The VIVALDI project website’s cookie policy can be easily found in the footnote.

A e ro e I o o I e The VIVALDI project has received funding from the European Union’s Horizon 2020

research and innovation programme, under grant agreement No 101000441.

This Cookies Policy sets out the basis on which we use essential cookies, non-essential cookies and similar
technologies on or in relation to our website. This Cookies Policy is effective from 25 May 2018.

Essential cookies are automatically placed on your computer or device when you access our website or take
certain actions on our website. Non-essential cookies and other technologies are only placed on your
computer or device if you have consented to us doing so. For information on the difference between
essential and non-essential cookies, please see below.

For information on how you consent and how you can withdraw your consent to us placing non-essential
cookies and other technologies on your computer or device, see the section below entitled How to accept or
reject cookies.

2.9.1. Cookie policy

What are cookies?

Cookies are small data files sent by a website's server to a web browser, processor memory or hard drive
and stored there. They can be used for a range of different purposes, such as customising a website for a
particular user, helping a user navigate a website, improving that user's website experience, and storing that
user's preferences and login information.

Essential and non-essential cookies

Cookies can be classified as either ‘essential’ or ‘non-essential’.
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Essential cookies: these are cookies that are either:
+ used solely to carry out or facilitate the transmission of communications over a network; or

* strictly necessary to provide an online service (e.g. our website or a service on our website) which you have
requested.

Non-essential cookies: these are any cookies that do not fall within the definition of essential cookies, such
as cookies used to analyse our behaviour on a website (‘analytical’ cookies) or cookies used to display
advertisements to you (‘advertising’ cookies).

2.9.2. Session and persistent cookies

Cookies can be classified as either ‘session’ or ‘persistent’, depending on how long they last after they are
placed on your browser.

* Session cookies: session cookies last for as long as you keep your browser open. They expire when you close
your browser.

* Persistent cookies: persistent cookies expire at a fixed point in time or if you manually delete them from
your browser, whichever occurs first.

2.9.3. First and third party cookies

Cookies can be classified as ‘first party’ or ‘third party'.
* First party cookies: these are cookies placed on your device by our website domain.
* Third-party cookies: these are cookies placed on your device by third party website domains.

If you require further information about cookies in general, please visit www.allaboutcookies.org

We have categorised the cookies we use into four categories.

COOKIE PURPOSE
ESSENTIAL COOKIES (STRICTLY Used solely to carry out or facilitate the transmission of
NECESSARY) communications over a network; or strictly necessary to

provide an online service (e.g. our website or a service on our
website) which you have requested.

PREFERENCE & FUNCTIONALITY These cookies collect information about your choices and

COOKIES preferences and make using the website more practical.
They are non-essential to their use. However, without these
cookies, certain functionality may become unavailable.
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ANALYTICS & CUSTOMISATION These cookies collect information that is used either in

COOKIES aggregate form to help us understand how our websites are
being used to help us improve our websites and application
for you in order to enhance your experience.

ADVERTSING (TARGETING) These cookies are used to make advertising messages more

COOKIES relevant to you and your interests. They also perform
functions like preventing the same ad from continuously
reappearing, ensuring that ads are properly displayed, and in
some cases selecting advertisements that are based on your
interests.

2.9.4. Managing Cookies

Most browsers allow you to block all cookies, including essential cookies. Please note, however, that if you
block all cookies, parts of our website and its functionality may not work or display properly.

You can delete existing cookies from your browser by clearing your browsing data and ensuring that the
option to delete cookies is selected.

2.9.5. Analytical cookies

Google Analytics cookies are classified as first party cookies as they are set by our website domain, although
Google collects and processes information from our use of Google Analytics. To find out more about how
Google handles information collected from Google Analytics, see Google Analytics’ privacy policy, which is
available here: https://support.google.com/analytics/answer/6004245

For information on how Google uses data from cookies it uses, please visit
www.google.com/policies/privacy/partners/

2.9.6. How to opt-in or out from analytical cookies

To opt-out of Google Analytics tracking across all websites in general, you can do so here:
http://tools.google.com/dIpage/gaoptout

2.9.7. Managing cookies

Most browsers allow you to refuse to accept cookies and to delete cookies. The methods for doing so vary
from browser to browser, and from version to version. You can however obtain up-to-date information
about blocking and deleting cookies via these links:

* https://support.google.com/chrome/answer/95647?hl=en (Chrome)
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* https://support.mozilla.org/en-US/kb/enable-and-disable-cookies-website-preferences (Firefox)

* http://www.opera.com/help/tutorials/security/cookies/ (Opera)

* https://support.microsoft.com/en-gb/help/17442/windows-internet-explorer-delete-manage-cookies
(Internet Explorer)

* https://support.apple.com/kb/PH21411 (Safari) and

* https://privacy.microsoft.com/en-us/windows-10-microsoft-edge-and-privacy (Edge)

Blocking all cookies will have a negative impact on the usability of many websites.

If you block cookies, you may not be able to use all the features on our website.

2.10. Website's monitoring and KPIs

The website content and layout is to be considered a living communication channel that will follow the
developments of the VIVALDI project and its needs. The website will not only be kept up to date with the
relevant news, events and resources that will be delivered throughout the project, but it should also be
modified and expanded according to the project needs and visitors’ feedbacks.

Together with the designated graphic agency, it will be given great attention to the website optimisation in the
search engine (SEO) and the search engine results pages (SERPS), ensuring VIVALDI website visibility and focus
in targeting the defined audiences.

The website effectiveness will be regularly monitored thanks to the quantifiable KPIs defined in Grant
Agreement. The monitor and reporting phase allow the WP7 leader and the consortium to assess the
achievements and the progress of the website. The KPIs for the VIVALDI project website are:

* The average number of website interactions per month is 50.

* At least 1 piece of news or event related to VIVALDI project and its partners’ activities will be published on
the VIVALDI website every month.

¢ At least 2 press releases per year will be developed and published on the VIVALDI website.

¢ At least one event per year will be organised by the VIVALDI consortium and published on the project’s
website.

* At least one short video capsule per year will be published on the VIVALDI website.

The KPI will be updated on M18 when the Communication Plan and the Dissemination Plan will be updated.
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3. Annexes

3.1. Annex 1: Brand guidelines

urns able bioproducts

Brand guidelines oty 2021

Contents

The logo

Contents

Typography

Colours
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The logo Logo misuse

Reversed version Clear space

& colourways YT TIY=
Minimum sizing

The logo 04

The logo

The VIVALDI full logo with tagline.

The graphic marker
The graphic marker shape is the main
element of the logo. It represents the
idea of transformation, emissions
and molecules. The colours are
transparents to also represent the
idea of “turning green".

Brand name
The brand name “vivaldi” is the name
of our association and the main
typographic element of the logo.

————— Tagline
Our main message written in sans

serif modern font.
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The logo

On dark backgrounds and image When colour printing is not

possible, please use the solid

Reversed VerSion backgrounds, the reversed version of the
& colourwqys logo may be used. It can also be used on

coloured background, using the primary
palette of the brand.

monochromatic.

The logo
Lo o misuse There is a full catalogue of the logos The most common examples of misuse
g suitable for all uses, available in all formats  involve incorrect scaling or incorrect colour
and sizes. Please do not alter these logos selection. Here are some examples of what
in any way. not to do.
Resolution Colour Distortion Type
Always use the correct resolution, Never change the colour settings in Never stretch, warp or expand the logo Never replace the logo typography with
high res is for print and low res for any way. Check your colour values to fit to a space or platform. Scale it another typeface or never re-draw it by
screen (web, PowerPoint). before going to print. appropriately. hand.
Graphic element Proportion Pattern Photography
Do not try to recreate the logo. Use Never scale or adjust the elements Never place the logo over a busy pattern.  Never place the logo over a busy
only artwork provided. Do not change within the logomark. The proportions Check to ensure full legibility of the photograph. Check to ensure full legibility
the graphic elements. must never alter. logomark. of the logomark.

B
vivaldi_
da

X
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Clear space

To work out the clearspace
take the height and weight
of the VIVALDI right circle
shape.

The logo

Whenever you use the logo, it should be
surrounded with clear space to ensure its
visibility and impact. No graphic elements
of any kind should invade this zone.

Minimum
sizing

The logo is designed to retain
clarity down to a minimum width
of 70mm. Logos should never be
reproduced smaller than this.

Print Use

Typography

Typography

Primary typeface

Secondary typeface

System typeface

Web Use

180 7

07
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Typography

Primary typeface

Verdana

Afree geometric sans serif typeface
available on all systems with a large
range of weights.

AaBbCcDdEeFfGgHhIiJjKkLIMmn
OoPpQqRrSsTtUuVvWwXxYyZz
1234567890+;% @?1&E*

Typography 10

This typeface was chosen as it comes in over 4 weights and is available on every systems without any license restrictions. It also include all

e
Use Of Verdana characters of the EU official languages. We primarily use Bold, Regular and Light.

This typeface will be mainly used for presentations an d MS Office Documents.

Verdana - Bold

AaBbCcDdEeFfGgHhIiJjJKKLIMmMnOoPpQqRrSs Best headiines choice to communicate
TtUuVVvWwXxYyZz1234567890+;% @?!&E* R e e

Verdana - Regular

AaBbCcDdEeFfGgHhIiJjKkLIMmMnOoPpQqRrSsTt Second choice to usein communication
UuVVWwXxYyZz1234567890+;%@?! &E* e e
Verdana - Light

AaBbCcDdEeFfGgHhIIJJKkLIMmnOoPpQqRrSsTt Softerchoice to communicate. Mostly used
UuWWwXxYyZz1234567890+,;%@7?!&E* B A .
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Typography

System typeface

Arial

A free geometric sans serif typeface
available on all systems with a large
range of weights.

AaBbCcDdEeFfGgHhliJjKkLIMmn
OoPpQgRrSsTtUuVvWwXxYyZz
1234567890+;%@?!&€E*

Typography 14

Use Of Ari al Our system typeface is Arial. This typeface was chosen as it comes in over 9 weights and is available on every systems without any license
restrictions. It also include all characters of the EU official languages. We primarily use Bold, Regular and Light.

This typeface will be mainly used for presentations and MS Office Documents.

Arial Bold

AaBbCcDdEeFfGgHhliJjKkLIMmnOoPpQqRrSsTt ViR i D
UuVVWwXxYyZz1234567890+;%@?!&€*

Arial Regular

AaBbCcDdEeFfGgHhIiJiKkLIMmNOoPpQQRrSsTt i s
UUVVWWXXYYZZ1234567890+:%@?1&€"

Arial Italic

AaBbCcDdEeFfGgHhliJJKKLIMmnOoPpQqRrSsTt e it e A
UuWWwXxYyZz1234567890+, %@ 7?!&€*
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Colours

Primary palette

Colours

Secondary palette

Colour combination

Colours 16

Colour palette

R:3 G:192B:74 R:3 G:94 B:72 R:174 G:243 B:90
C:76 M:0 Y:98 K:0 C:89 M:39 Y:76 K:32 C:34 M:0 Y:83K:0
#03c04a #035e48 #aef35a
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Colours
Colour With photos Best combinations
0 . Always try to match photos with palette. Use a maximum of 3 colours in any combination.
combination
With icons

Always use 2 colour on square.

2

Always use 1 colour on white

background.

B %

vivaldi

durns CO2 emissions into sustainable bioproducts

Designed by Morris & Chapman
T a n Yo u www.morris-chapman.com
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